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E-commerce in Poland

General overview:

Total value: 10 billion EUR (2016)

Total amount of parcels: 180 billion (2016)

Estimated growth rate:17%

Number of on-line stores: 20 000

Cross-border trade:

 10% of total e-trade >> (1 billion EUR)

 countries which buy from Poland: US, UK, Germany, France, Italy, Canada, 

Australia, Spain, Netherlsnds, Sweden

 we buy from: China (29%), UK (19%), Germany (14%) and US (13%)

 most popular on-line platforms: eBay, Aliexpress, Amazon, Allegro
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Main challenges

DELIVERY TIME 
AND TRACKING 

ABILITY

DELIVERY COSTS

LANGUAGE

CURRENCYPAYMENT METHODS

LAW AND TAXES

RETURNS

Why Polish e-tailers do not want to sell on-line?
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CEP market in Poland
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Company 

name

Market 

share

1. DPD Poland
28%

2. DHL Parcel
14%

3. Polish Post 18%

4. UPS
14%

5. FedEx 8%

6. GLS
8%

7. Inpost
5%

8. Geis
4%

Number of companies: ~ 100

Only 8 companies have 99% 
of Polish market share:

Domestic label with SSCC

International label (UPU standard)
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CEN Parcel Label
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Domestic parcel label with SSCC International parcel label with SSCC
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Our current activities 

EDUCATION PROMOTIONINFORMATION
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We cooperate with

• External Expert from University

• E-COMMERCE POLAND (Chamber of Digital Economy)

• The Institute of Logistics and Warehousing

• others
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Our goal: SSCC on every single parcel label!

Future plans
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 Continuation of previous activities connected with 
information, education and promotion

 Starting implementation activities (checking the 
possibility of SSCC implementation in all CEP 
companies) – according to CEN recommendation

 Carrying out a pilot project with one company


