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[bookmark: _GoBack]Dear (Customer):
To improve the visibility of our products and drive efficiency in the supply chain, we have begun to tag many of our products with EPC/RFID. This involves the encoding of a unique identifier on a Radio Frequency Identification (RFID) tag. The use of this emerging technology will enhance our ability to get the right shipments to you, faster and correct any potential inefficiency within our distribution channels.
An Electronic Product Code (EPC) is a unique number that can be used to identify a specific item, case or pallet in our supply chain.  Unlike the standard barcode, the EPC is stored on a Radio Frequency Identification (RFID) tag and it can be used to more accurately track products from the factory to the point of sale. By using this technology at item level, we can ensure that your orders are fulfilled with minimal to zero inaccuracies.  Whether it is size, colour, quantity, or any other packaging variable, the use of EPC/RFID tags will significantly improve our quality and accuracy and ensure that we get your order right the first time. Moreover, users report significant growth in turnover by adopting EPC/RFID at the point of sale, by leveraging shelf availability through improved stock visibility.
EPC/RFID tags only contain the unique identification of the item (a GS1 GTIN and serial number). The proper use of an EPC/RFID does not allow for the carrying of personally identifiable information on a tag.  
Over the last few years, the use of the EPC/RFID at case and pallet level has been a tremendous success. Its use has significantly corrected inefficiencies in stores and warehouses and has reduced transportation costs and shipping volumes. Additionally, these benefits have been passed on to the retail community and consumers.
We are fully committed to improving our quality of service and finding new and improved ways to benefit all of our customers. We strongly believe that the use of EPC/RFID technology will go a long way in helping us achieve these goals.  
Because you may have customers who have questions about these new tags, we strongly recommend that you give them notice that you are using them.  Good suggestions about how to communicate with consumers about EPC/RFID tags may be found in the EPC/RFID Retailers Tool Kit on the GS1 website (http://www.gs1.org/retailers-tool-kit). It is important that your customers understand that EPC/RFID tags do not carry any personal information about them and that they only contain product identification information.
We welcome the opportunity to further discuss our use of EPC/RFID with you.  
Sincerely,
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